
 

General Information About Your Company? 
 

1. What’s your mission statement? 
2. How many types of services, products, events, groups, etc. do you have? 

 
Look at these chiropractic services and how they’re divided into different categories. Do you have 
different types of products, groups, or events that can be divided into different categories? 
 

3. Do you have blog articles? 
a. What are the different categories and/or taxonomies of your articles? 

 

 



 
You see the different categories. They have categories for chiropractors, occupational therapy, physiotherapy, recent 
news, and sponsored clubs. Think of categories as the different types of topics that you’d write about.  
 
Taxonomies are the different type of topics that an article covers. For example, this article covers “ankles”, “athletes”, 
“back pain”. 
 

4. Do you have any frequently asked questions? 
5. How does your company make money? 

Explain to me in one sentence as if I were a 5th grader, what do you do? 
 

6. Do you have customer testimonials? 
7. How many pages do you think you’ll have? 

Based on the number of services, articles and other possible pages like the homepage, about, contact, blog. 
 

a. How many of these pages are going to be main pages? 
A main page is a unique page. For example, individual service pages and articles 
and page templates. 

 
 

8. Do you have high-quality images? 
We can provide free stock photos but we always recommend to use your own. 

 
9. Do you have fresh & up-to-date content? 

This means having professionally written information about your services and your company. Must not 
include any jargon, grammar errors, typos or information that others won’t find helpful. 
 

10. What is the main action that you want people to take on the website? 

 


